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DANONE
TERMS AND DEFINITIONS

OIA/L gy\«d’ﬂq@ (where we come from)

The ‘ dual project’ of economic and social
prosperity

OIA/L %LM'LM (why we are here)

Bringing health through food
to as many people as possible

OIA/L (VJMM' (the beliefs that drive us)

Humanism - Openess - Proximity
Enthusiasm

OUL/L %Mbgmftf (how we operate)
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By wrifing @ Manifesto, we reinforce our deal commifment fo business suecess and social
pmgmss and, hereby, ocknowledge that we cannof apemfe for healffier cholcss and
Ifestyles without caring abouf fhe health and weliness of our whde ecosysfem, nelther
far and affrocfive jdeas withou! scoromic and social development for owr
communffies,

This manifesfo embodies our commiment fo bulld an alfmeniafion revolufion for e health
of Danone, fhe health of ovr planet and our whale ecosysiem, the health of curment and

OUR CONYVICTIONS

At Danone, we believe hat...

GOOD HEALTH 15 EVERYTHING TO ALL OF US

Good health is o siole of generol well-being. It ireclves the mind as
weall os the body, and emction o wall o senzalion.

FOOD 15 HEALTH'S MOST SIGNIFICANT PARTHER

Hedlihy mating is an =ssentiad part of life, to build and 4o mainkain cur
walkbaing. From the sorlisst times, al owver the world, peopls have
abways understood this.

FOOD 15 THE WARMTH BEHIND EVERY CULTURE

Hun:iHﬁ:,l =afing is an idea that goes beyond nokitional reeds and
petils. lbs richness is o port n'FM'rr cuhure - abways different and
abways specia - ond worth taking the times jo understand.

HEALTH CANNOT LUIVE LONG WITHOUT PLEASURE

‘Without upﬁiﬂ'ﬂ' and delight, nerore would eot or kesp safing well.
Plaasurs in food is a precondifion of every healthy lifestds.

THE WEALTH OF HATIONS GROWS FROM A HEALTHY
PLAMET

Everything we =at depeands on the sarth that it grows in or feeds on.
Az garderers of this planst, we hove o duty of core to manoge ik

resources responsibly and susiainably.

RESEARCH |5 OUR BEST ALLY

Food i= more thon nature. |t is the cucoms of humaon endeoeour,
combinin I'ul:hnnlugl-nd progress with deeper understanding of its

walus and its potential
PREPARING FOR TOMORROW I5 THE BUSIMESS OF
TODAY

Mew waoys con ond will be found, to betier sares this gensrofion and
tha msat, ond 4o bring healthy, t:‘#-nrduhlu food and & *lu water o the

gmuh.ﬂr number, across the waorl

SEMINAR 2015 - EVIAN

MISSION IN ACTION

At Danone, we stand for...

FOR HEALTH AND WELL-BEING

‘W will siond et to cur employess and our consumeans in 'Ihuir-li:.ll.l.vad'{nr
nud hesalth, bﬁmn:umgmg diets and lifastdes that wil bring the most
nruﬁl in paop

WITH THE BEST WE CAN DO, ALDWAY S

‘Wiz will stand by all cur products ond servioss, with pride, os o guarani=e
of their quolity and integrity - whalewsr a consumer may choose, ond
wherever they may chooss it.

FOR EVERY INDIVIDUAL, AT EVERYT AGE

mwillr:undj:zﬁ;u widest ronge of pr-n-dk:d'l and :leﬁur:_ to fend the
s ond wi of ewery parson ol every sioge enoowroging
balarcad nuiriional habits or deliearing |pu:|F'r|: health banefifs.

FOR YOUR HOME, NOT SOMEONE ELSE'S

‘W will stand uwp for the prindple that every cubore has the right o
prasares its cwn woy of sating and living well, by offering products
inspired and developad out of local reeds and :

FOR OUR PLAMET AND ITS LIVING HERITAGE

‘Wi will siand together for o haalthy plonst ond devote dl our energiss
to protect ond pressrve the obundance of life and the varisty of noturs,
in all its forms and ecosyshsms.

FOR WHAT I5 INVENTED AMD WHAT 5TILL MEEDS TO BE
INVEMTED

‘W will abways resped our obligation to prepors the fubars through rew,
sustninable woys to provide healthy Food ond ooosss o sofe water for
all, by bonding with communifies ond soksholdars. We wil ksep our
placs at the F-nrdrnnr of Hemse efforts.

MNOT ALOME, BUT WITH PARTMERS AMD FRIEMDS
‘W will stard Firmby by our belief thot it is better fo waolk together than

apart, by engaging with mare consumers and more communities,
in our common quast o find betier beakh through beter food, for the
greatest number.
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] THE FIRST 5 YEARS OF THE JOURNEY OF THE MANIFESTO
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There are 3 streams that will ensure Danone’s
relevance to the challenges of our time:

beyond traditional organization structure and process

WMW@M%

beyond buying material

Mimentation

beyond selling food and beverage products




